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Live examples of businesses doing a good job with online branding: 

 Business response to a negative review on Yelp led a consumer to update their review: 

http://bit.ly/2d6nCju 

o You’ll also see how this business responds to all reviews. They thank people who leave 

positive reviews (to encourage that behavior), and they are careful with how negative 

reviews are handled. http://bit.ly/2d6C6S4  

 Business responds to all reviews on Facebook, both positive and negative: http://bit.ly/2dnF8iH  

 Nonprofit uses website blog to educate consumers, add keywords (for SEO) to their website, 

and share PR/news features published elsewhere: http://bit.ly/2dpUCVW  

 Community event promoted by press release submitted to WhatcomTalk: http://bit.ly/2cXqOyY 

 Local business shares their story via a feature article written by WhatcomTalk: 

http://bit.ly/2dpX3YU  

o Check out this business on Google, you’ll see that the article published online quickly 

popped onto the first page of Google results as content. Positive Yelp reviews are also 

on the first page of search results, as well as their Facebook page. http://bit.ly/2cNngyB  

 Business uses screen captures of customer reviews. This is ‘social proof’ that others love this 

small business: http://bit.ly/2dpWi1X. 

 Companies partner with Yelp to host events, which puts the event in front of a larger audience: 

http://bit.ly/2ctzTkh. 

 

Things you can do today: 

 Google the name of your business to see what comes up on search results. 

https://www.google.com/  

 Read this very quick article about responding to negative reviews, then hop online and respond 

to any reviews left for your business in the last 3-6 months (positive and negative). 

http://bit.ly/2dq04bD 

 Follow today’s presenters on Facebook to continue conversations or ask more questions: 

o https://www.facebook.com/pattirowlsonconsulting/ 

o https://www.facebook.com/WhatcomTalk/ 

o https://www.facebook.com/yelpbellingham/  

Things you can do in the next week: 

 Ask two happy customers to leave reviews for your business online, then put a reminder note on 

your calendar and ask two different customers for reviews next month.  

 Read this article about the importance of having your company (your brand) positioned well 

online: http://bit.ly/1U7fEDk.  

 Consider ways to start publicly telling the story of your business (blog articles on your website, 

status updates on social media, share reviews others leave, look at 3rd party publishing to 

expand the reach of your messages, encourage customers to tag your business online using 

hashtags). 
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